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What Is Videojug?
- - Videojug has the largest library of factual how to web

BEAUTY CREATIVE video content in the world.

& STYLE & CULTURE

 Videojug makes short-form films for brands

FAMILY FOOD
& EDUCATION & DRINK

- - Our consumer site reaches:

— 5,000,000 Global Uniques,
e s W itont — 3.6 Million UK Page Impressions / 1.3 Million UK uniques

- - — 3.9 million US Page Impressions / 1.6 Million US Uniques

LoVE MONEY e Why do people use Videojug:
& DATING & CAREERS .
Problem solving

— Inspiration
SPORTS TECHNOLOGY p
& OUTDOORS & CARS
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http://corporate.videojug.com/

We are an evergreen media channel
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Why Is social media relevant to us?

The wisdom of the world is “owned” by experts, organisations (government, non-governmental
and private) and groups of individuals. So we have to engage with Experts, Organisations and
Networks of Individuals.

Organisations

» Read blogs » Carry 2 lot of » Individual eco-systems

« Share knowledge knowledge! * Passionate about

» Network » Sales-oriented subject matter

« Talk to journalists » ROI - driven » Evolving

* Talk to each other * Sceptical * Social

« Want exposure » Resourcecaonstrzined » Froprietorial

= Often entreprenaurial * Long memaories » Open to bias

s Use social mediz well s Use tried and tested » Need many minds
methods first « Need curation!

Organisations are often several generations old — they hold a lot of corporate wisdom!




Helpful behaviours on social media
platforms

s Best use of products/services

* Tips & techniques

* Best advice

* Commentary on current affairs
Industry data and information
* Tools and templates

Communication

Approaching advocates
Helping supporters & fans in their worlds

CO nve rsat | on Listening to feedback (and responding)

Being open and friendly!




Which social channels?

Digg
. - & Blog
YouTube BN Facebook B Twitter ULl - . -
consumer corporate Reddit Database

What we have learned:

1.Requires a fair amount of resource and persistence.

2.Expert/blogger conversations are easier to maintain than one-on-consumer relationships.
3.Tone of voice must suit the channel.

4.Constant monitoring of new functionality on each channel (most of which doesn’t stick).
5.Be prepared to drop a channel if it isn’t working (i.e. Myspace)

6.Media research you on social media as well as Google!

7.Needs to be an underlying SEO component in communications.




Soclal Media Essentials

Start listening Start blogging
on social and learn about
networks what works

Post some great
content

Share some Try and create
corporate your own
wisdom community!




Examples of great (and sometimes low cost!)

content

BP Spills Coffee

Microsoft: Kamikaze email

Michael Jackson Moonwalk

Blendtec: will it blend

Mangroomer: how to shave your back
Dove: original

Dove: spoof

Liguid mountaineering

Arthritis

Twankernomics



Creating a community

videojug
Pﬂgﬁ = Make a single page
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earn... P

Creafe a site

A free & easy way to share what you know,
attract an audienee & earn real rewards.
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Become a Founder Member

1 'Win Cash Prizes!

Current prize fund:

K &
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