


What Is Videojug?
• Videojug has the largest library of factual how to web 

video content in the world. 

• Videojug makes short-form films for brands

• Our consumer site reaches:
– 5,000,000 Global Uniques,

– 3.6 Million UK Page Impressions / 1.3 Million UK uniques

– 3.9 million US Page Impressions / 1.6 Million US Uniques

• Why do people use Videojug:
– Problem solving

– Task completion

– Inspiration



• http://corporate.videojug.com/

http://corporate.videojug.com/


We are an evergreen media channel

Videojug positioning:

- Users search for 
solution
- Find Videojug film
-Watch film(s)
-Move to final 
purchase decision



Why is social media relevant to us?
The wisdom of the world is “owned” by experts, organisations (government, non-governmental 

and private) and groups of individuals. So we have to engage with Experts, Organisations and 
Networks of Individuals.

Organisations are often several generations old – they hold a lot of corporate wisdom!



Helpful behaviours on social media 
platforms



Which social channels?

What we have learned:

1.Requires a fair amount of resource and persistence.
2.Expert/blogger conversations are easier to maintain than one-on-consumer relationships.
3.Tone of voice must suit the channel.
4.Constant monitoring of new functionality on each channel (most of which doesn’t stick).
5.Be prepared to drop a channel if it isn’t working (i.e. Myspace)
6.Media research you on social media as well as Google!
7.Needs to be an underlying SEO component in communications.



Social Media Essentials



Examples of great (and sometimes low cost!) 
content

• BP Spills Coffee

• Microsoft: Kamikaze email

• Michael Jackson Moonwalk

• Blendtec: will it blend

• Mangroomer: how to shave your back

• Dove: original

• Dove: spoof

• Liquid mountaineering

• Arthritis

• Twankernomics



Creating a community


