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Develop and promote your brand 

 

Interact and support your customer base  

  

Monitor what people are saying about your company and brand 

 

Create buzz around upcoming promotions and events 

 

Promote thought leadership content youôve created 

 

Develop direct relationships with bloggers and journalists for public 

relations success 

 

Generate leads! 

What can Twitter do for my company?  
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ñYou canôt get where you want to go, if you 

donôt know where youôre goingò  

Claire Diaz-Ortiz, Head of Innovation, Twitter Inc.  

Develop a Twitter strategy  

Practical things you can use everyday  
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Twitter investor call Aug 2011 | Eric Fischer's Twitter data map 

Launched July 2006 

100m Active users 

Globally  

 

400m visitors 

worlwide 

 

$760m investment 



The novelty curve 

Hmm, looks interesting 

Wow! I think Iôm in love 

Iôm telling all my friends 
Hmm, havenôt used it for a while 

Hello, anybody there? 

Iôve moved on! 
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Bad? 

ÅPeople will 
say bad 
things 

Good? 

ÅPeople will 
say good 
things 

Care? 
ÅPeople 
donôt care  

Action 
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Risk 



Traditional Marketing 

Å push marketing 

Å broad  

Å message orientated 

Å mass 

Å formal 

TV 

Radio 

Magazines 

Outdoor 

Cinema 

Banners 
Pop-ups 
Email 

Microsites 

Current Digital Marketing 

Å push marketing 

Å interaction 

Å automated 

Å mass & niche 

Å Technology reliant 

Blogs 

Facebook 

Twitter 

LinkedIn 

Quora 

lower engagement high engagement 

Social Engagement  

Å dialogue 

Å interaction 

Å informal 

Å People & tech dependent 

Å niche 
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IT 

Sales 

HR Marketing 

Customer 

Service 

R&D 

You cannot put Twitter  

into a separate channel  
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The ripple effect 



Burson-Marsteller 2011 Global Social Media Survey   

Large corporates have increased usage of twitter as a customer service platform 

Reggie James ITC Entrepreneurship Mentoring 2011 

79% of the top 100  companies in the Fortune Global 500 Index use 

Facebook, Twitter, YouTube & Corporate Blog  

 

Twitter is most popular in this group, 65% 

 

Stakeholders want to hear what they are saying and start  following 



ñ@ò Customer Service 

@CS 

Cost-
effective 

No 
waiting 

Multi- 
Device 

Efficient 

Reggie James ITC Entrepreneurship Mentoring 2011 



73% of British internet users use social network sites ï 37m  

87%  know of Twitter, but only 24% use it - 18% plan to use it 

InSites Consulting Survey Aug 2011 

CNBC's Europe's Mobile Elite 2011 survey Reggie James ITC Entrepreneurship Mentoring 2011 

In 2010, 15% of respondents said they believed social media was 

changing the way they did business 

In 2011 this number has risen to 61% 

UK & Europe 



Online Shopper Intelligence Studyò which looks at cross-channel 

shopping behaviour. The survey was given to 2,574 online purchasers 

who shopped between July 14 and August 8, 2011 

 

 

35% of respondents said that Twitter feeds had an influence on their 

purchase decisions. Only 23.5% had the same thing to say about 

Facebook. 

Twitterôs power of Influence  
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Twitterôs power to drive awareness 

Social-Share Analysis: Tracking Social Adoption and Trendsò report in 

August 2011. Aug29, 2011 | BrightEdge analysed more than 4 million 

tweets. 

 

On average, a website without a Twitter share button was 

mentioned four times, while a site with a tweet button was 

mentioned 27 times. 

 

Including a Twitter plugin button increased mentions on Twitter 

almost sevenfold (x7). 
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Twitter engagement path  



Managing Twitter  
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Tracking Reach & Influence 

} ONLINE AUTHORITY 
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