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What can Twitter do for my company?

Develop and promote your brand

Interact and support your customer base

Monitor what people are saying about your company and brand

Create buzz around upcoming promotions and events

Promote thought | eadcratedshi p content vy

Develop direct relationships with bloggers and journalists for public
relations success

Generate leads!

Reggie James ITC Entrepreneurship Mentoring 2011



NYoawanot get wherge,ifyomu w
dondot know whberaeggouodr e

Claire Diaz-Ortiz, Head of Innovation, Twitter Inc.

Develop a Twitter strategy

Practical things you can use everyday



4
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Twitter investor call Aug 2011 | Eric Fischer's Twitter data map



The novelty curve

oOve move
‘ Hmm, looks interesting
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APeople will
say bad
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say good
things
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Radio

Magazines
Outdoor

-\Cinema

<€
lower engagement

Traditional Marketing
push marketing
broad

message orientated
mass

formal

To T o T Do
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Current Digital Marketing

To T To T Do

push marketing
interaction
automated

mass & niche
Technology reliant

Banners
Pop-ups

Email
Microsites

N

Blogs
Facebook

Twitter
LinkedIn
Quora

>
high engagement

Social Engagement

dialogue

interaction

informal

People & tech dependent
niche

To T T To Do
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Infinite Touch Points

Pre Digital Age:

Finite Touch Points

Touch points, the way we interact with companies
and brands were limited to analog only.

In person, phone, and in-store or branch were
primary ways the customer “touched" the brand
or company's service.

Digital Age + 2.0:

Muitiple, Connected Touch Points
Individuals have more ways to engage with,

transact and interact with businesses and brands

than ever before. Ideal holistic experiences are connected.
Digital and analog touch points are coordinated.

Post Digital Age +2.0:

Infinite Touch Points

The lines between digital and analog encounters
blur all together. The volume of “social touch points”
reaches critical mass. |deal inifinte touch points
exist in a liquid state of flow.

Fragmentation becomes the norm.



R&D T

Customer
_ Sales
Service

Marketing HR

You cannot put Twitter
Into a separate channel

O
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The ripple effect




Burson-Marsteller 2011 Global Social Media Survey

79% of the top 100 companies in the Fortune Global 500 Index use
Facebook, Twitter, YouTube & Corporate Blog

Twitter is most popular in this group, 65%

Stakeholders want to hear what they are saying and start following

Large corporates have increased usage of twitter as a customer service platform
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UK & Europe

73% of British internet users use social network sites i 37m

87% know of Twitter, but only 24% use it - 18% plan to use it

In 2010, 15% of respondents said they believed social media was
changing the way they did business

In 2011 this number has risen to 61%

InSites Consulting Survey Aug 2011
Reggie James ITC Entrepreneurship Mentoring 2011 CNBC's Europe's Mobile Elite 2011 survey



Twitter 0s power of |

Online Shopper Intelligen-channégt udyo wh
shopping behaviour. The survey was given to 2,574 online purchasers
who shopped between July 14 and August 8, 2011

35% of respondents said that Twitter feeds had an influence on their
purchase decisions. Only 23.5% had the same thing to say about
Facebook.
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Twitter 0s power to dr

Tweet
SociacFShare Analysis: Tracking Soci al
August 2011. Aug?29, 2011 | BrightEdge analysed more than 4 million

fweets.

On average, a website without a Twitter share button was
mentioned four times, while a site with a tweet button was
mentioned 27 times.

Including a Twitter plugin button increased mentions on Twitter
almost sevenfold (x7).

Reggie James ITC Entrepreneurship Mentoring 2011



Twitter engagement path

» Sentiment
. * Topics of interest, issues
L I Ste N « Complaints, compliments, questions

» Refine . * Needs
« Launch I m r V A » Motivations
* Measure p O e SseSS » Goals

*» Objectives

» Distribution

« Participation M easure

* Engagement
* ROI

* One to one
* One to many
* Many to many
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Tracking Reach & Influence

I KLOUT

ONLINE AUTHORITY

¢ Peerindex
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Peerindex

Peerindex I i I
Haai Regge James! Compare Yourself To Others
L n ﬁ ﬂ Add or remove people from the list to compare yourself.
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o i m Reqaie James
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AME - @ B Bloomberg Mews remove
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50 () H Darren Hughes rEmove
W ACTIVITY 77 “ m () Team At Copestane remove
POL SCI M AUTHORITY 58
AUDIENCE 38
Type a Twitter name
SPO MED I
0 50 Authority | 3 Tweet
LIF
Download imaae Download image Comparison graph (5) Mot claimed (1) Mot found (2) Comparisons by others (1)
User Peerindex Authority Activity Audience
Reqaie James 55 58 T a9
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I KLOUT

TRUE REACH

Your True Reach is the number of people you il o

"

influence. We filter out spam and bots and focus

on the people who are acting on your content.

When you post a message, these people tend to

respond or share it.

AMPLIFICATION

Your Amplification is how much you influence people.
When you post a message, how many people respond to it
or spread it further? If people often act upon your content
you have a high Amplification score.

YOUR NETWORK

Your Network indicates the influence of the
people in your True Reach. How often do top

Influencers share and respond to your content?
When they do so, they are increasing your

Network score.
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KLOUT

You are influential about 10 topics »~EEE You influence 114 people

Topics are generated based on users' engagement with your content. Topical influencers are able Here are some of the people you influence the most:
to engage their audience on a specific subject, even when their averall Klout is lower.

London Places
EE  weTokLoun

Getmore +Ks: Etweet - T share Real-time local buzz for places, events and local deals

being tweeted about right now in London!
Social Media

lan Rhodes
Get more +Ks: share E E m

UK based Paid Search strategist. Working with clients
Spea kers across the globe to develop high performing Adwords
campaigns.

@! Internet Marketing

Get more +Ks:

E ' David Tutin
World Of Warcraft ¥ [ wvretokLoun

- PR consultant, UK Communications Manager at
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